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Thoughts on Building a Chinese Independent Knowledge System
in Marketing: Exploratory Journey of Marketing
with Chinese Characteristics and the Contribution of
Dongbei University of Finance and Economics

WANG Xuhui, ZHANG Qilin, WANG Dongming

(School of Business Administration, Dongbei University of Finance & Economics, Dalian 116025, China)

Summary: The great practice of Chinese modernization has not only laid a solid foundation for building a Chinese
independent knowledge system in marketing but also put forward new requirements for its construction and improvement.
From the perspectives of global development and local exploration, this paper conducts an in-depth analysis of the
evolutionary journey and internal logic of the marketing discipline. Globally, marketing has continuously expanded its
theoretical boundaries and application scenarios alongside evolving market environments, forming a relatively complete
theoretical framework and research system. From the perspective of local exploration, marketing in China has been deeply
rooted in domestic practices, gradually establishing a sound disciplinary system, academic system, and discourse system.

Based on the above research findings, this paper proposes ideas for building a Chinese independent knowledge system
in marketing. In terms of the disciplinary system, we shall advance the development of the marketing discipline through
knowledge inheritance, talent training, and academic community building. In terms of the academic system, we shall
develop localized marketing theories based on Chinese practices, consumption changes, and marketing innovations. In
terms of the discourse system, we shall enhance the international discourse power of marketing research in China by
leveraging Chinese market, domestic brands, and digital marketing practices. Specifically, building a Chinese independent
knowledge system in marketing shall follow the “Two Combinations™ as the fundamental guideline. It is necessary to refine
distinctive concepts from Chinese practices, develop original theories through sino-foreign comparative studies, and explore
new research paradigms via interdisciplinary integration. Taking theoretical innovation, teaching innovation, talent training
innovation, reform of evaluation mechanisms and academic organizations, and discourse innovation as core priorities, we
strive to foster marketing studies with Chinese characteristics, style, and ethos.

Dongbei University of Finance and Economics (DUFE) has fully participated in and effectively promoted the progress
of domestic marketing studies. From the introduction and popularization of disciplinary theories and improvement of
professional structures, to in-depth research on localized theories and innovation in the digital intelligence era, generations
of scholars at the DUFE have made persistent efforts. The university has established a comprehensive talent training system,
compiled a large number of classic localized textbooks, and achieved a series of landmark results in platform marketing,
circulation innovation, marketing paradigms, and new quality marketing capability. These achievements have provided
strong support for building a Chinese independent knowledge system in marketing.

Key words: marketing; independent knowledge system; Dongbei University of Finance and Economics
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